















































































































































TO PURCHASE

OATE

BRI FAMILY SAVINGS BANK, INC.
PROPERTY SALES AND LEASES (PSL)
GIF Tower 2, The Enterprise Center
Paseo de Roxas cor Dela Rosa St

Makati City

Email: BUENAMANO@bpI com.ph
Makati  (02) 818-9967 Lipa (043) 757-1003 San Fernando  (045) 861-7795
Dagupan (075) 515-6250 Bacolod (034) 708-5859 Cebu (032) 415-8384
lloflo (033) 508-8383 Davao  (0B2) 235-3557 Cagayan de Oro  (088) B56-2904

Gantlamen .

| offer to buy your property on an “as-is, where-is" basis, located at

for the price of: PESOS P 00}
via the following payment scheme ; [ ] Cash
[ 1 Loan (specify bank/financial institution)
[ 1 Other schemes, please specify :

| understand your *first-come, first-served” palicy and agree that the Bank is not under any obligation to accept any
offer whatsoever, | have received a copy of the rules governing Offer ta Purchase and | have read and understood
them, a copy of which is printed at the back of the Offer to Purchase Form,

Thank you

Very truly yours.

(PRINTED NAME AND SIGNATURE OF BUYER)

(ADDRESS OF BUYER'S OFFIGE / RESIDENCE]

(MOBILE NUMBEFR/S) (LANDLINES] [EMAIL ADDRESS)
| CAME TO KNOW ABOUT THIS PROPERTY || | REQUESTED THE PERSON WHO REFERRED SUBJECT PROPERTY TO ME TO
THROUGH: ACCOMPLISH THE FOLLOWING:
Plaase chack all applicatie:

{ } :::“ M:ﬂo Ca(ltlug.l,}n . PRINTED NAME AND SIGNATURE GF | | UMBANKER | | PSLS AGOREDITED LICENSEL BROKER

[ 1 Buena Mano Classified Ads

[ 1intermat gt s b

[ 1 For Sale Sign at the ite CONTACT NUMBER/S EMAIL ADDRESS

[ 1Fiyers

Others:

i HRANGHTDEPARTMENT & FGC GODE  EMPLOYEE NUMEER TN,
Please plete all inf I ired, The front and back pages, duly signed, can be senl by

:\:NUPSQFR;EEE COURIER (i in the Dﬁ!r TaF ;88 to an EMAIL; or, personally
submitted to the CUSTOMER CARE DESK of Property Salls and Loases.
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